
 
Casey wins plasma TV with Coca-Cola 
 
FORTY-TWO (42) INCHES of full-coloured, surround sound, prime time television 
football is what 19-year-old Casey Collins will bask in, after winning the second 
grand prize in the Coca-Cola Experience FIFA World Cup Live, competition. 
 
A shy, but grinning Casey collected his second prize of a 42-inch, plasma Panasonic television 
from Courts, Jubilee Gardens, the City yesterday as others looked on enviously. 
 
“I got the call at 9 p.m. last night (June 7th) asking me if I had entered codes in the 
competition. I said yes but at the time I was crossing the road. When I stopped I went like, 
‘What!’” exclaimed the excited The Bell, Hothersal Turning, St. Michael youth. 
 
He said it came as a shock that he’d won anything more, as he’d already won a Coca-Cola 
branded glass in the competition and had only sent in five entries. 
 
Asked what he’d do with the huge prize, he commented that he’d have to rearrange his room 
so it could fit. “I’m the only one in my family without a TV in my room,” he added. 
 
BBC Brand Manager Antonio Moore noted that the level of interest in the competition and in 
the Coca-Cola brand was evident in the thousands of entries they had already received and 
were still receiving daily. He added that there were still great prizes to be won as the 
competition continues. These include: Coca-Cola branded glasses, jerseys and passes to the 
World Cup party with Krosfyah. 
 
Managing director and CEO of Courts Barbados Ltd, Nick Mison said they were happy to 
partner with Coca-Cola in the competition to bring excitement to the L&N Workshops 
employee’s life. 
 
 

 
 

PIX CAPTION: 
Casey Collins (centre) get up close to his new 42” plasma TV as Courts Barbados Ltd 

Managing Director/ CEO Nick Mison (left) and BBC Brand Manager Antonio Moore 
look on. 


